NEWS RELEASE

IT’s NOT JUST ABOUT COST REDUCTION

…. SWITCH delegates challenged by conference presentations 

Nearly half of German small and medium sized businesses (49 percent) and one in three French SMEs have identified a need for increased/better management information and business intelligence compared to just four percent of UK businesses, conference delegates at SWITCH 2004 were told.

“Small businesses can use IT to drive up profitability,” explained speaker, Anthony Peake, senior director – mid-market marketing for Oracle Corporation. He concluded that UK businesses needed to appreciate that IT is capable of assisting businesses in far more ways than just in the area of cost savings. 

Proving this point in another SWITCH plenary session was Andy Cornaby, the founder of Response Maintenance and Building Supplies. 

Cornaby, a self-confessed reluctant convert to IT, explained how he was able to transform his business and win a national E-Commerce Award after installing a new online back office system.  As a result, 80 percent of the company’s problems have been eliminated, profits and turnover increased and time efficiencies and customer relations improved.  

“I have seen the sheer power of IT and the invaluable tool that it is.  I urge companies to have confidence in their own judgement and listen to the IT information available,” said Cornaby.

–more-
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Response from delegates, visitors and exhibitors at SWITCH 2004, indicates a strong demand for an annual show.  The reaction has prompted the organizers, West Midlands IT Association (WMita), to consider extending the event’s future.

WMita chairman Peter Verhoeven paid tribute to companies and delegates from throughout the West Midlands at the inaugural SWITCH 2004, at ThinkTank in Birmingham.  “Many companies and people supported SWITCH and ensured that the event’s success,” he explained. 

WMita’s events director Mike Sharpe said: “We are delighted with the success of SWITCH 2004 and the enthusiastic reaction of our audience.  The conference seminars and plenary sessions drew sizeable audiences from throughout the West Midlands and the exhibition space was sold out in advance.  “I feel sure our decision to hold our Annual Conference in this format and to invest in the event, has paid off handsomely.  

Organised by WMita in association with Business Link and supported by O2, BT and Oracle, SWITCH provided West Midlands’ businesses with a one-stop-shop for all their IT needs and helped them find their way through the IT maze.                                             

SWITCH also provided an excellent showcase and networking opportunity for the region’s ICT product and service providers.  During SWITCH 2004, BBC Midlands’ business correspondent, Mark Foster presented certificates to the latest companies to achieve the WMita Quality Award and the DTI launched its 2005 E-Commerce Awards.

-more-
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SWITCH visitors John Walker & Chris Mitchell of ASAP-Podia said: “This was our first exhibition and indeed our first WMITA event.  It was well organised and resourced and we received a high level of well qualified visitors, making the day worthwhile."

Heidi Stewart of Business Link said: “SWITCH 2004 was an excellent opportunity for us to showcase our IT services to some of the West Midlands’ key businesses and decision makers.  Natalie Lewis of UCE Birmingham said: "Thanks to 'SWITCH' we 'clicked' @ a great event!"

"It was excellent to be involved with events at a regional level. Great for
meeting like minded contacts," concluded Samantha Leatham-Locke of O2 UK Plc.  

-Ends-
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Anthony Peake presents E-Business for SMEs at SWITCH 2004
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WMita Quality Mark Award winners receive their certificates at SWITCH 2004
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SWITCH 2004 Exhibition

NOTES TO EDITORS

Launched with funding from Advantage West Midlands, WMita promotes the growth and development of IT businesses within the West Midlands. 

WMita is a membership organisation and acts as a single point of contact for companies needing IT products and services.   
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